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ABSTRAK

Anisya Shamaya Putri, Yudha Mahrom, Fitantina / Pengaruh Kualitas Produk, Harga, dan
Promosi terhadap Keputusan Pembelian Vivo Smartphone Pada Mahasiswa Universitas

Muhammadiyah Palembang

Penelitian ini bertujuan mengetahui pengaruh Kualitas Produk, Harga, dan Promosi terhadap
Keputusan Pembelian Vivo Smartphone pada mahasiswa Universitas Muhammadiyah Palembang
secara simultan dan parsial. Jenis penelitian menggunakan jenis penelitian asosiatif, variabel yang
digunakan adalah Keputusan Pembelian, Kualitas Produk, Harga, dan Promosi. Sampel yang
digunakan sebanyak 100 responden yang diambil dengan metode Purposive Sampling. Data utama
yang digunakan adalah data primer dengan menggunakan kuesioener. Teknik analisis menggunakan
regresi linier berganda, uji hipotesis F dan t serta koefisien determinasi. Hasil penelitian dari regresi
linier berganda menunjukkan bahwa Kualitas Produk, Harga dan Promosi berpengaruh positif
terhadap terhadap Keputusan Pembelian Vivo Smartphone pada Mahasiswa Universitas
Muhammadiyah Palembang. Hasil uji hipotesis secara simultan menunjukkan bahwa ada pengaruh
signifikan Kualitas Produk, Harga dan Promosi terhadap Keputusan Pembelian. Secara parsial
menunjukkan bahwa ada pengaruh signifikan Kualitas Produk terhadap Keputusan Pembelian, ada
pengaruh signifikan Harga terhadap Keputusan Pembelian dan ada pengaruh signifikan Promosi
terhadap Keputusan Pembelian Vivo Smartphone pada Mahasiswa Universitas Muhammadiyah
Palembang. Hasil koefisien determinasi menunjukkan bahwa variabel Kualitas Produk, Harga dan
Promosi mampu berkontribusi terhadap naik turunnya Keputusan Pembelian sebesar 45,5%

Kata Kunci : Kualitas Produk, Harga, Promosi dan Keputusan Pembelian
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ABSTRACT

Anisya Shamaya Putri, Yudha Mahrom, Fitantina / The Influence of Product Quality, Price and
Promotion on Vivo Smartphone Purchasing Decisions among Muhammadiyah University
Students in Palembang.

This research aims to determine the influence of Product Quality, Price and Promotion on Vivo
Smartphone Purchasing Decisions among Muhammadiyah University Palembang students
simultaneously and partially. This type of research uses associative research, the variables used are
Purchasing Decisions, Product Quality, Price and Promotion. The sample used was 100
respondents taken using the Purposive Sampling method. The main data used is primary data using
a questionnaire. The analysis technique uses multiple linear regression, F and t hypothesis testing
and the coefficient of determination. The results of research from multiple linear regression show
that product quality, price and promotion have a positive influence on Vivo Smartphone purchasing
decisions among Muhammadiyah University Palembang students. The results of simultaneous
hypothesis testing show that there is a significant influence of Product Quality, Price and Promotion
on Purchasing Decisions. Partially, it shows that there is a significant influence of Product Quality
on Purchasing Decisions, there is a significant influence of Price on Purchasing Decisions and there
is a significant influence of Promotion on Vivo Smartphone Purchase Decisions among
Muhammadiyah University Palembang Students. The results of the coefficient of determination show
that the variables Product Quality, Price and Promotion are able to contribute to the rise and fall of
Purchasing Decisions by 45.5%

Keywords: Product Quality, Price, Promotion and Purchasing Decisions
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